John Paul Smith
Socially Active Devout

These faithful Catholics love the
Church completely, and seek deeper
holiness every day. They also are
active on social media, in councils,
volunteering, leading, organizing, and
meeting people from all walks at work,
home, gatherings, and public settings.
They courageously live counter-
culturally.
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Amanda Pickee-Picky
Wrestling Catholic

These Catholics all consider the Christian
faith integral to their lives. Some wrestle by
picking and choosing; a.k.a. the “cafeteria
Catholic”. Some wrestle because of poor
catechesis. And others wrestle because the
Church doesn’t align well with life, friends,
trauma, desires, etc. These Catholics are
more involved than the next category, but
they often conform the Church to
themselves rather than conforming to the
Truth.
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Sarah E. Path
Empathetic Fallen Away

These have left the Church and do not
feel obligations to attend Mass, though
will attend a funeral or wedding out of
respect for someone close. They do
not say they are Catholic, but will say
“raised Catholic.” However, they aren’t
anti-Catholic and still recognize many
good aspects of the Church. Certain
values still resonate, driving
community involvement and assisting
with decisions in life. They often
disagree with the Church, but still
value spirituality as a path through
struggles.
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the apathetic don’t care, t
opposed actively work age
Church and seek the Chur
loss of influence on any p
life and culture.
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Stacy Stacey
Socially Passive Devout

Like their active brethren, the
Catholics believe in the Churc
authority and all her teaching
to study and apply them. Hov
they aren’t socially active, an
won’t usually find them amor
leaders, organizers, or influen
Nonetheless, they witness th:
unseen ways.

\.

cultural_catholic

Julian Lapsed
Cultural Catholic

These remain “Catholic” bec
cultural identity, family oblig
valuable services offered by
Church. They do not really &
do they practice freely. The
dodge hard subjects becaus
not that important. While yc
one at a funeral, wedding, o
if pressed, they’d likely disa
the Church since they know
her teaching. They often lea
Faith when family obligatior
irrelevant or services are no
needed.
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Justin Notting
Apathetic Fallen Away

Catholics who have left th
and don’t care one way or
about any aspect of the Cl
mission, activities, or value
whatever the cause, the cl
produced a substantial los
interest in religion, spiritua
and anything transcendent
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WHO ARE YOU CURRENTLY REACHING?

e What audience is currently liking and commenting on your posts?
* Who regularly attends your Masses or events?

e What age range, life stage, or demographic do you most often see?
e What do they already love about your parish/diocese?

WHOM DO YOU WANT TO REACH MORE?

e Which audience do you feel called to connect with more intentionally?

0 Young adults o Fallen-away Catholics
O Parents/families 0 Non-Catholics

O Teens O People new to the area
O Elderly 0 Others:

e What barriers might they have to engaging with your content, events, or liturgies?

HOW ARE YOU SERVING YOUR CURRENT AUDIENCE
ONLINE?

e What content is performing best with your current audience?

* What types of posts, videos, emails, or live-streams are you already sharing?
e What’s getting engagement or feedback?

* Are there areas where your current audience needs more support or

inspiration?

HOW CAN YOU SERVE BOTH AUDIENCES WITH YOUR CONTENT?

e What messages, stories, or formats could speak to both your current and ideal

audience?
* Are there themes that bridge the gap—like belonging, hope, purpose, healing, or

family?
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WHAT ARE THEIR PAIN POINTS OR DESIRES?

* How can you address your audience’s pain points or desires in
your content?

What do they struggle with in daily life?

What are they seeking spiritually or emotionally?

Where are they spending time online or in person?

What concerns do they have about the Church?

WHAT DO YOU WANT THEM TO KNOW, FEEL, OR DO?

e What is your core message or invitation?
* What's the next step (CTA) you want them to take?

CORE MESSAGE CALL TO ACTION (CTA)
* “You are welcome here’” e Visit in person?
* “God hasn’t forgotten you.” e Watch a video or live-stream?
e “The Church is more than a e Come to a class or social?
Sunday routine.” e Go to confession?
e Other: e Other:

HOW CAN YOU REACH THIS NEW AUDIENCE?

* Are there accounts you can collaborate with?
e Can you make an announcement at youth group or Mass?
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VOICE AND STYLE

e What’s the tone that best reflects your community?
o Warm and welcoming
O Funny and relatable
0 Deep and reflective
0O Energetic and youthful
0 Calm and reverent
0 Bold and challenging

WHAT MAKES YOU DIFFERENT FROM OTHER PARISHES
OR MINISTRIES?

e What are you posting that your audience can only get from you?

e Are you just posting the same saint day posts and bible verses? Or are you posting
photos from events, designed graphics, explaining the faith, videos of your priest?

e Write down four ways your content can stand out.

TEST YOUR DIRECTION

Fill in this sentence based on your answers. Example: “We are creating short video
reflections for young adults who feel disconnected from the Church, so they can
rediscover hope and belonging, in a way that is honest, modern, and personal”

“WE ARE CREATING FOR WHO ARE
(TYPE OF CONTENT) (TARGET AUDIENCE)
, SO THEY CAN , IN A WAY THAT IS
(DESCRIBE THEIR SITUATION OR NEED) (ACTION OR TRANSFORMATION YOU WANT FOR THEM)
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(DESCRIBE YOUR TONE OR STYLE)
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